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White Label ADMOBEX platform
real-time bidding

In the White Label ADMOBEX platform, an agency can set its own margin 
and set 4 options for access to the office for the client.



Admobex favourite features

Multi-level access for your customers (stat views without 
spends, full stat views, edit campaigns)

Set margin (you set manually the prices the customer 
sees depends on the margin you adjust)

The platform is integrated on your 
domain with your trademark

API allows uploading the stats 
to your dashboards

Access to more than 100 000 mobile apps, world-wide geo 
and CTR, CPC, CPS(Session) optimization



With our platform you can buy mobile inventory 
on smartphones and tablets in app, games and 
mobile web worldwide

ADMOBEX is the World’s largest Demand-side 
Platform for buying mobile inventory with 
the use of RTB-technology (Real Time Bidding)



In 2017 Desktop and Mobile Internet 
overtook the traditional TV and became 
the biggest advertising medium where 
37.6% of all the advertising budgets are 
spent.

Advertisers will spend up to 46% of their 
budgets on the internet by 2020.

Source: Zenith forecast on the Global advertising market until 2020
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Global advertising market forecast until 2020
The number of people using mobile internet within socio-demographic groups



World mobile audience

8% 60% 32%

People go online

Only from PC From PC and mobile devices Only from mobile devices

billion
4.18

mobile unique users

billion
1.33

mobile-only audience

min. per day 
202

average time spent online

on mobile devices



World mobile audience
The number of people using mobile internet within socio-demographic groups

Female
49.5%

Male
50.5%

Gender 

Age

Mobile devices used to go online

Smartphones 

78%

Tablets 

46%

Feature phones

15%

12-17 97%

18-24 100%

25-34 97%

35-44 92%

45+ 60%

Mobile Internet penetration within the age groups
The main mobile


audience is young

and solvent users

31%

51%
18%

25-44

45+

12-24



Admobex in the rtb system
real-time bidding

Optimization mobile appAuctionUser Data
Creating a Bid Requst 

and sending user’s and 
device’s data to the SSP

Data from the SSPs is being 
checked on our side

Biddings are taking place 
between the DSPs to show 
ads to this particular target 

audience

Setting yp the campaign

Choosing the target audience

Sending the request to SSPs

dsp dmp ssp app



traffic suppliers
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traffic suppliers
The number of people using mobile internet within socio-demographic groups

We are connected to all the major SSPs which allows us to show ads in more than 
all around the World which guarantees an accurate target audience reach

partner supply-side platforms

100 000 mobile apps



TARGETING TOOLS
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Gender Connection type (Wi-Fi/Cellular)

Mobile Provider

Type of device (Smartphone/Tablet)

Device brand/Device Model

Operation System

Retargeting (IPs and Device IDs)

White and Black lists (SSPs, Device IDs,

App categories as well as specific apps)

Age

Geo-targeting (any specific locations

with a radius starting from 800 meters)

App Categories

User interests

Display time and frequency

Traffic type (In-App)



Brand safety
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HIGH quality traffic 

Each app is being strictly checked prior to getting into the online stores:
High quality and transparency of the traffic is always a very important issue.

ANTi–BOt

moderation
Not a single SSP from our list will allow the advertising of 
beer (even the non-alcoholic one) as well as any other 
content which can ruin a brand’s reputation.

All the advertising campaigns and creatives are being 
checked by our mobile managers so the “wrong” ones can’t 
be passed through to the SSP by advertisers without us 
declining it.

The traffic is being checked from both, BYYD and the SSP’s 
side, which allows us having no bots at all.

Each campaign is being monitored and optimized by a 
mobile manager (using different analytic and tracking 
systems) and the behavioral indicators show the high quality 
of the traffic as well as interest level of the target audience.

Google play App Store

We do not work with SSPs which allow publishing: 

Alcohol club

venus-mars
beer

notes-medical

bomb

Prescription Meds

Weapons

Gambling

Adult





Full-screen Banners
The number of people using mobile internet within socio-demographic groups

Time to start
During 1 hour if the creatives are ready

Advantages
This format helps to reach the widest target

audience 

.jpg — static image

.gif — several slides

1,5%
Average CTR

CPM / CPC 

Pricing Model



Native ad format
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Time to start
During 1 hour if the creatives are ready

Advantages

1,8%
Average CTR

CPM / CPC 

Pricing Model

Does not irritate the user

Adapts to the context

The most user-friendly format



rich-media
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2%
Average CTR

CPM / CPC 

Pricing Model

Time to start
During 1 hour if the creatives are ready

Advantages

Cub Slider Before-after

Book 3D

Game Shaker

Animation Scratch 360°

High engagement rates. Allows showing more information 

and interest potential clients by engaging with the creative.

Mechanics variations are nearly unlimited. Some of them are:



video
The number of people using mobile internet within socio-demographic groups

Time to start
During 1 hour if the creatives are ready

Advantages

Unskippable videos up to 15 seconds

Skippable videos up to 30 seconds

Premium and the most informative type of format.

Possible optimization by the screening time (VTR).

Duration:

4 – 4,5%
Average CTR

CPM / CPC 

Pricing Model



https://drive.google.com/file/d/1zBBvm0qGHnWkPFbkKPNgo-8jGSJ7chlt/view?usp=sharing





